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Discussion on economic theory and practice in the process of TCM globalization

Runli Lin

Fuzhou Huashan Medical Research Institute, Fuzhou, Fujian

[ Abstract] With the diversification of global health needs and the increasing attention to traditional medicine,
the globalization process of traditional Chinese medicine is particularly important. This process is not only the result
of cultural exchange, but also the crystallization of complex economic factors and international market strategies.
This review aims to explore the economic theories and practices involved in the globalization of Chinese medicine,
and analyze its development strategies, economic benefits and potential challenges in the international market.
Through literature analysis, this paper puts forward the economic theoretical basis of TCM globalization, including
comparative advantage theory, trade barriers and market access, international brand building, etc., and discusses the
practical experience and strategies of promoting TCM in different countries and regions. In addition, this paper also
discusses the international legal restrictions, standardization and quality control, as well as international cooperation
and exchange. The conclusion of the review aims to provide reference and strategy for the sustainable development
of TCM industry in the global market, and provide a basis for policy formulation to promote the globalization of
TCM.
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