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Research on service standard improvement and brand building of red tourism development in Yan'an

Chunjiang Zuo

Haojing College of Shaanxi University of Science and Technology, Xianyang

[ Abstract] Red tourism is one of the important industries in Yan 'an city, Yan' an red culture has a rich

history, providing sufficient conditions for the development of Yan 'an, the article based on SWOT analysis

discusses the development status of Yan' an red tourism, and put forward corresponding suggestions for the

development of Yan'an red tourism service standards and brand construction.
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