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A study on the digital empowerment marketing model for forest-based Agri-Tourism products in the context

of understory economy transformation

Jingxuan Feng, Guangyu Zhao"

College of Horticulture and Landscape Architecture, Northeast Agricultural University, Harbin, Heilongjiang

[ Abstract] Amid global green economic transformation, the understory economy is undergoing significant changes,
with digital technologies offering new opportunities for marketing forest-based agri-tourism products. This study explores
how digital empowerment drives marketing model innovation through literature review, surveys, and case studies, focusing
on northeastern forest regions. Results show that digital technologies enhance competitiveness in product promotion, customer
targeting, and brand building, with big data and Al as core enablers, and cross-sector collaboration as a key success factor.
Despite challenges like high costs, low digital literacy, and insufficient policy support, the study suggests strategies involving
policy guidance, technological empowerment, and capacity building to support high-quality development of forest-based agri-
tourism products.
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